




Safety & Security
www.susd.org/safety

http://www.susd.org/safety




Kindergarten Roundup 
https://www.susd.org/kindergarten

https://www.susd.org/kindergarten


Open Enrollment
www.susd.org/enrollment

http://www.susd.org/enrollment




City Sun Times



SHOWCASE POSTCARD:
- MASS SATURATION IN BOUNDARY
- OUTSIDE OUR BOUNDARY…

51 to Fountain Hills
Cave Creek  to North Tempe

www.susd.org/showcase



The Members Digest

• Whisper Rock Golf Club
• Desert Mountain Golf Club
• Desert Highlands Golf Club
• Troon Country Club
• Scottsdale National Golf Club
• Silverleaf Country Club
• The Country Club at DC Ranch
• Estancia Club
• Mirabel Golf Club
• Scottsdale Country Club
• Teravita Golf & Country Club
• Ancala Golf Club

Today’s Learners… Tomorrow’s Leaders



The SUSD Source
www.susd.org/thesusdsource

http://www.susd.org/thesusdsource


DAA Override Passes!!!









Partnerships
www.susd.org/partnerships
• Goal 4: COMMUNITY ENGAGEMENT AND 

PARTNERSHIP Foster relationships with 
mentors, volunteers, and business partners to 
provide real-world opportunities for students 
that enhance and strengthen our 
community.

• Internships/Mentorships
• School Wish Lists
• Parents as Partners

http://www.susd.org/partnerships


PTO/PTA Newsletters
susdcommunications@susd.org

mailto:susdcommunications@susd.org


Trademark - All school logos and colors



3-Minute Overview of ParentSquare

We are also excited about the way this tool supports our strategic plan goals, specifically:

2.1 Develop and sustain trust-based environments within classrooms, schools, and 
throughout the district. 

4.3 Create and expand opportunities for stakeholder collaboration to inform school and 
district decisions.

5.4 Develop and implement a marketing plan that reflects and enhances the SUSD brand.

5.5 Optimize digital technology systems to increase efficiency and improve access for all 
stakeholders. 

https://vimeo.com/370906560


Communications – Best Practice
• Certified Employment Agreement - Communication 

• a. District-wide communication expectations shall include a two-way courtesy of colleagues, 
administration, students, and parents. A timely response to communication is considered a 24-hour 
acknowledgement of receipt of the message. Communication rules of email etiquette must be 
professional and efficient. Student confidentiality per the Family Education Rights and Privacy Act 
(FERPA) must be followed. Course websites, electronic classrooms, and online grade reporting shall 
be updated regularly for student and parent communication, if required by site administration. 

• b. Please reference Professional Conduct/Code of Ethics, Governing Board Policy GBEA, Staff Ethics, 
and Governing Board Policy GBEB, Staff Conduct, for additional guidance.

• Org Charts and Let’s Talk vs. Social Media



Additional Items:
• School Brochure 
• Website Upgrades 
• Enrollment Survey
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